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Executive summary

AConsumers want to see user interpretations, people should actually be seen
cooking with the gas

AGas is generally perceived as smarter and cleaner, so many could relate
with the text in most of the concepts

AElements of what gas represent should be reflected in the concept; Clean
environment, clean utensils (pots in particular), clean and happy
Individual, blue flames

A Appreciate the blend of tradition and modernization and like to see it
represented clearly in the concept

A Appreciate elements of family, hap{)iness and respect They want to see a
happy home were love and respect for one another thrives.

AThe idea of multitasking and saving time in the smarter, better and faster
concept was found to be appealing particularly among the female groups
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Executive Summary

Jollof life concept

A Preferred by most but meant different things 1 gas is cleaner, light to carry and
gives a clean environment.

Modern concept

A A blend of modern and traditional, old and new depicted a call for progression,
iInnovation and the future. Modern 1 (village girl with cylinder on her
head) resonated with the respondents . However, a few stated that she
shoul dndot have carried the cylinder on h
reminded respondents of a fashion ad, the sunset reminded some of gas flaring
and pollution, the few trees in the background reminded them of firewood and
lack of gas in the picture completely eradicated the thought of advertising cooking
gas.
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Executivé&summary

Smarter, Better and Faster 1

A Respondentspreferred an ad they can relate. Many could relate with the tape concept. It showed
they can multitask from the comfort of their homes and shops. The ad should be believable,
Hawki ng and cooki _n(_if_ simultaneously doesndot sound
and cooking are believable and realistic. Therefore,the tape ad was preferred in the category.
The book ad was considered elitist (carrying books is only for elitist) and tribalistic ﬁshe wore a
Yoruba attire) . However, a few felt, a similar ad could betargeted at the older people averse to
cookln% gas. In light of that, ad can show someone trading, reading for upcoming exams and also
cooking, perhapgopin her motherads

Queen concept

A Cultural values were strongly expressly by all genders of all age brackets sampled. Therefore, ggueen
ad (Blue & Orange) showed the woman lacked respect for her husband and was totally frowne
upon in all the groups. The Queen (Purple) was preferred in the category as it depicted
mutual respect, admiration and happiness. However, most concluded that the pot should have been _
silver and fl ames should be blue; a group i n Abuj
showed that the product is only for the rich and excludes the poor.
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The image appealed to our target consumers mostly drlven by
AU&a G! TNAOI YE NBf SOl yOS 0 dzi
thmgs and for most a bit confusing

A Message was clear for majority, driven largely by the text :

A A call to action to move up to a better life- fiThe texts are believable
I cooks clean and saves money are believable; can make people
switch to the cookingg a s 0

Message clarit

A A life of enjoyment and easei 0 T lweman is giving the impression
that you can easily use gas and save moneyii

A The concept attracted large appeal due to several elements but mostly

Appeal because of it local/traditional look and feel :
A The ladiesattire- fi S lisa traditional woman, rich and well dressed,
cllkanenvi ronment o L28G2 Femal e 25
, . . A Celebration /fun - fiCelebrating the new arrival that is going to aid
olhe concept is telling us about her cookingd LAG Male 30-40D A Happi ness, gett |
I . h I starting her new home with g a $AG Male 30-40 D
gaSﬂndCUthe,aSlngaSS OUd A Misconceptioni filits easy to carry and i
A T lweman is happy to use the gas and itiseasytocarryo L AG
be part of our culture , a Iay man Mielfipiind
WOUId eaSIIy understand thISE A Understanding of the concept- i T his wonderful. It depicts gas

usage and tries to encourage everyone to use gas whether a modern

or traditional woman , and also trying to tell us that gas cooking is

fast er a mdl hielese that with gas, life is easy and better,
STBMcCANN so a time will come were we can not use wood or stove but only gas,

an wwiith Asc lifAa lc A A & vI A



Many could relate with the concept due to its local relevance
and spirit of celebration in the characters, however her
gorgeous dressing sends a signal that gas is for a higher class

A Consumers identify strongly with the advert as it depicts the
traditional Yoruba look and feel :

Local relevanc A Traditional association i fi listtelling us that gas can be used by

traditional people or women to cook faster than usual and it

makes the cooking clean even though sheiswelld r e s s e d 0
thinkiti s attracti ve, It depicts mo
a traditional way of advertising to the grass root people, this

advert is just a way of creating an awareness to the Yoruba
grassrootpeopl ed ABJ45Pemal e 30

Fit to product A Portrays the product to majority as one that can be used by all classes of

Africans/Nigerians and for some, a product solely for the rich and classy

n T hveoman looked gorgeously dressed, A Aproductfor all i 0 T yas can be used by any person. It can be
prepared for her h u s b a modsé and will as a gift and looks unique,very cr eat i veo L ARBC2Fen
be using a gas cooker in her h o md.AG

Male 30-45D A Anelitistproduct i fiShe |l ooks rich and w

think it 1 s only for -25Dch peopl

STBMcCANN



Overall the text was understood clearly,
particularly the highlighted attributes;
Cooks clean. Cooks Fast. Saves Money.

w UP T0 THE JOLLOF u" o>
AJol | of | i fe was recommended to
avoid confusion i ASome people might think that you can

only make jollof rice on it and not other kinds of meals. So

Feel the rus_hoftryingandcrcatin:c; now recipes. ﬁ E as y L | f e (‘) S h ou | ﬂb”Obll@C\) [‘) t A 6 | ns

A gas stoves makes experimenting easy.

Its easier to use and regulate. Fema|e 18_25 D

A Picked out the easiness factor from this text, nothing

much on experimenting new recipes-i Coo ki ng w
way easier, way cheaper, more attractive to me , but the
words or | etters are no29DI e

COOKS CLEAN. CODKS FAST. SAVES MONEY.

A A lot of their understanding came from this text -i T h e
concept tells us on how we can save money, and how to
keep the environment <c¢l|l ean
Female 182 5 D Anlt makes you to

ability to cook very fastandthec | ean | i rfegales 0 /
CLEAN @ OVES 30-45 D



Carrying of the gas cylinder elicited mixed
reactions

Positive Reaction Negative Reaction

- . ~ ! ‘ | MANUVE UP 10 THE I0LLOF lIF -
Alt i s easy to c /;/,HSE Al don't wunders
used for an even n‘ hol ding the gas
18-25 SEC D e S Female 2529 SEC D

SN LI oo: vias VA 8
PR S . - Y COIHS CICAY. EHSFRST. SHES NI

AThe woman i s hap T
gasanditiseasytocarrpy L AG .._v;;_.{'_,;_;.-'_:;;:'.;...,‘. z (
Female 1825 SEC D i . skt o

A N odcared that the cylinder
can stain their clothes because
it looks c | e aBJd-emale 30-
45 SECD
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What worked well

The joyous feel Many could
sense happiness and joy in the
woman and the drummer .

The text ( Cooks clean, Cooks Fast
, Save money) all three attributes
were found appealing by

majority. AThe picture sho\

i woman is happily married with
the cap of her husband in her
hand telling they are happily

(\J married and happ
TN ABJ Male 25-29 C2

STBMcCANN



What did not work well

Carrying the cylinder i Al
dont understand why she is
hol ding the gas
Female 1825 SEC D

Having only the Yoruba
tradition represented in the
imagery - i | also showed that it is
only for Yorubas because of the

Alt i s not appro d attre and talking drum. Since the
of gas 1 s cood2®H Global Alliance is written on it, there
SECD should be different  cultural
& = representations at the backgr c
ADoesndt convey the true LAG Male 30-45 SECD
message to the aAbgenceeafadeanpptA G NA clean pot
Female 1825 SEC D should have been placed on a cooking gas

somewhere in the picture to further
educateilliterateso ABJ Fe4Bal e 30
SECD

Absence of husband - fHer husband
should have been featured in thea d ABJ
STBMcCANN Eemale 30-45 SEC D



In sum, the concept has
potential to endear
consumers to the
product, as a product for
local and modern day
people

STBMcCANN



The message was not simple enough for many to
understand and as such it was highly
m ISI nte rp reted A Message was not clear for majority, as it was interpreted in

diverse ways

A Text & Image is a bit confusing- fit is not passing
anything across to me, showing some carrying it on her
head maybe for fashiono L A-@ 51 &hink the
concept is telling us on how we can use firewood and still
adapt to the modern way of life (Gas) 0 ABJ F e2ba l
D

Message clarity

s L . YO CAN HONOR

i .m ,'rmnumnu My %

J
\i'

T A Afewgotitio The advert is makin

ST even people in the village can also use gas, gone are the
days where people use firewood, coal and kerosenei A B .

Female 30-45D il think she is giving an instance that

you can also carry gas on yourheadasf i r ewo odo

Female 1825 D
, he gas and
A The concept was found appealing more for |ts local relevance and the look and feel but was

found unappealing mostly because the cylinder was placed on the characters head :

Topmcnss WY@ ek

MOOER. CA0R CAERAN.

Appeal

AShe is trying to
she is trying to say gas can be used to
cook the traditional food even more

A The traditional feeli i S p more of both modern and
faster than |l ocal- waysqg,dfB %eFoe Mg ema|68 30
25D ,

A Modernslavery in The picture is okay, the | ady

not normal at all, that needstobe c hangedo ABQW45DBb e maT Ipietures are
good, the quality ok, but carrying the cooker onmyheadiss| aver yo AB-J

STBMcCANN 45 D



Many could resonate with the image as it is locally relevant,
the image also communicated that the product can be used by
every and anyone

A The background, her attire and the cloth used in carrying the cylinder

Local relevanc ( Oshuka) all resonated locally :

A 1 fiThe background is good and beautifuli an infusion of old and
modeonoLAG F2bbal e 18

A Portrays the product to majority as one that can be used by all ,

Fit to product mostly those in the village :

COIKCIERN,

A Aproductfor all i i T hwaptus to know that gas stove
canbeusedbyanybodyo LALG Mal e 30

A f Ihelps us to live modern and gas can be used anywhere
anyti meo L-26® Femal e 18

STBMcCANN



S Message was a bit confusing for

Pl majority, most of their
| YOUCANHONOR understanding was drawn from the
' TRADITION AND YET . % end text; Live Modern. Cook Clean
HOAPT 10 THE TIMES
i Highly misunderstood F il t hi nk t he concept
on how we can use firewood and still adapt to the modern
way of |ife (GazxpPo ABJ Female 18
wvud 3 GRS Coultay, gou can SUI make gow
m'm:;'::; > Also misunderstoodi i Adapt to the time by
Bt goar wood ¥ kerasene siove &8 your grandmother h2gLp»yo ABJ Mal
(81 3 yos "eakar haly pou lve madent
MODERN. CODKCLERN AMoving from the stone age to mo

i, ABJ Female 30-45 D




Carrying of the gas cylinder on her head
elicited mixed reactions, mostly negative

Positive Reaction Negative Reaction

A T hpieture is not really a picture
anditisriskytothe womano L A
Male 30-45 D

A T haa@vert shows that she
is keeping the tradition by
carryingitonherhe ad o

A T Haely carrying the gas on
LAG Female 2529 C2

her head, this is noto k LOAG
Male 30-45 D

N T hpieture seems to look
funny somehow because

A S hwent to buy the gas,
without being shy, carrying it
on herhead . ltmakess e ns e 0

LAG Female 2529 C2 modern generation wife cant
comeaslowasdoingsucho AB
i thought she wanted to go and Male 25-29 C2
refill the gas by putting it on her
head to make it easier for her to i T Haely carrying the gas on
carryo her head, thisisnoto k 0 L A G
Male 30-45

STBMcCANN



What worked well

! e The fact that the model looks
The picture quality ] il | young

({17 YOUCAN HONOR.
g TADITON AND VET %

The background- The huts and
trees, bring our the locality of the
concept

The text : Live Modern , Cook
clean

STBMcCANN



What did not work well

Carrying the cylinder on her head

| *dl.luh "}! i

' mnnmnu HM] VH
il W‘W ’ﬂ

tllanH.

The complexity of the text; you
can honor tradition and yet adapt
to the times

STBMcCANN



. //”’”m@ﬂ In sum, the concept has the
BoW . .8 potential of endearing
B people to the product as
long as the unappealing

elements are addressed

STBMcCANN



Many did not find this appealing, most because
the image did not pass a clear message

A Message was not clear for majority, as it was interpreted in

Message clarity diverse ways :

A | mage dsayensioh-@ tMynind does not go to the area
of gas at all, but the write up can pass the informationo
LAG Female 1825 D

A Anldgismple and doesndt convey
or an illiterate person 0LAG Female 1825 D

BEHIND [VERY =
IS HER BAS STovE

p>N

The text helped a littleT 60 T his telling me that even if you
are in the village you can still use your gas , but if you
cant read. You will not understand whatitis about 0
Female 30-45 D

Appeal

A The concept was found appealing more for the beauty of the character, the colours of

A A African woman beautifully dressed the picture and the text:
clean environment, portraying African A Appealing colours -ii N @teaching or telling me about anything, though the
cul tur eo colour blend is cool, there should be a picture of a gas stove and a pot tpotray

themessageodo ARIC2Mal e 25

A Modelslooki iThe picture is really shdmaGng
Male 30-4 5 D igia®daatiful woman, an African woman,a model 0 AE

STBMcCANN Female 30-45 D



The image resonated with the audience as many were quick to
mention that she is an African woman

A The background and her attire resonated locally
A 1 fiThe background is good and beautifuli an infusion of old and
modeonoLAG F-2omal e 18

. Local relevanc
BEHIND EVERY

15 HER GRS STOVE

1
-

A Portrays the product to majority as one that can be used by all , mostly

Fit to product the lower class :

COIK CLERN,

A A product for the low class i .Saying even the poor people can
afford gas in the village LAG Female 25-29 C2

A 1 think its trying to tell me how fast i will be able to cook with a gas
A S hsa beautiful woman, an African and not loose the taste of the food and that everyone canusei t 0

woman,amo del 0 Female 1825 D

A @ T his telling me that even if you are in the village you can still use
your gas , but if you cant read. You will not understand what it is
a b o ABJd-emale 30-45D

STBMcCANN



[HIN[I EVERY

H .' 1"{_{ [

8 HER £AS smw

TWIth 2 gas coukes, you ca0 st make jour
" grandmether’s cacipes, bl is baf e bme.
 Thelood you make will sever be outdated

N. COOK BlEHN

The text conveyed the message
to some extent, however for
A2YS AU gl ayQi
Comprehended to some extentii T hpictaire is telling us
that modernity is everywhere, behind every woman and

good wife there should be a gas cooker to make things
goodo

AnThere are telling us that only
usingg a s 0 KMdel25-29 C2

Highly misunderstood -n T Ipketure and the message

differs, with gas will my grandmother come to my house? 0
ABJ Female 30-45

Clarity- i T hwete up is saying that using gas is clean and it
savest i me O

m



The Image was generally percelved as boring

YR RARY QI

Positive Reaction

0 S Hoeks young healthy depict an
Africanper sono

A Mo d evonran dressed in local
at t LAGeMale 30-45D

N T hpketure quality is nice, attractive,
it shows an African woman, who is
looking traditional and the write up
shows that the woman who is modern
can use gas to cook forfavorite
grandmothersr eci pes o
29 C2

STBMcCANN
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ABJ

LJI

H[HIN[I W[RY .

/‘.

S~
IS H[R GHS STW[ o -

g ,,: 7 --c--

3

£ |

\O06AN CODKCLERN. |

A T hpecture depicts more of

firewood becauseof the trees

than g a $AG Male 30-45D

Ma |

e

2 5

0§ KS

Negative Reaction

A thought she is advertising
the culture , | mean the
dressingo LAGBDFema

A Mo like an obituary, a burial
pi ct WAGéEamale 1825D

A think the image is telling us that
the womanisnotmoder no
Female 1825 D

AB.

N T h @cture depicts African and
d o e slook tmodern at all; i t ribts
conveying the me s s algA@& Male
30-45D



What worked well

The text; Live Modern. ~ Cook Clean - .
n. | agree with it becau i
modern woman is her gas stove. It - wpeaipbit
makes her look very organized and neat,
which will even prompt you to eat what
sheiscooki ngo ABX#50emal e 3

1S HER GRS STOVE 17 &

The picturequality -n. The
background and the picture work well
toget her o

STBMcCANN



What did not work well

Absence of a gas cylinder or burner

,_ - T had@vert is good but they are not
aimuuwmy actually showing us the sign of gas, so it
.*sm g‘agm % might not be easy to know what they are
tryingtoadvertiseo

The Image 1 0 listgood to use gas because
it is economical and fast, but the picture
hasnomessageo ARIC2Mal e 25

A T hpketure tells me that there is no
difference between usinggasandf i r e wood o
ABJ Female 1825 D

AThere is nothing that i s moder
It looks odd
Only the write up can actually pass the
messageo LA&Z5Pemal e 18
STBMcCANN



= In Sum, this concept did not
YW do well among majority and
e =" might cannot be successful at
fEL ) == < convincing the target to use
the product

STBMcCANN



The idea of saving time appealed to many,
however not many could understand this quickly

A Message was not really clear as it was misinterpreted by

LESS TIME STARTING Message clarity many, however a few got the message :

YOUR STOVE A Businessonly-i The woman in the pic

her business, notthest ove o LAG2FXE mal e

MORE TIME STARTING
YOUR BUSINESS

| MOVEUPTOA Gas COOKER: A Totalconfusion-itondt really get wt
lI\\ORK)sMAmE&QETTEQ,AN[L)]:::»YTCEIS: S a y | n g , J u S t n O t C I e a r , | t
——t LAG Female 2529 C2 i C a r veoman without a match

stick, how can she putonherst ove o L AG-25De m

A For the few that goti @ Ha v maretime for her daily
businessandc ooki ngo LAMB Mal e 30

Appeal

A The concept was found appealing mostly for the text and for a few the character :
hGas cooking saves t i ME ThetMNrks Cifhg ubnhht Whd you cook with gas, it is faster and you go to

career mothers more time for the workear|l yo ARBR825Ema.l eThe advert is goooc
business andw o r k 0 PeRale 1825 D when you use gas, going to your place of work, itgivesyoumore t i me 0 AE
Female 30-45

A Modelslooki iShe | ooks old and its okay be:q
that donét | i ke to-26Dse gaso ABJ Femal
STBMcCANN



Image sends a signal that LPG is for a certain class of people.

LESS TIME STARTING
YOUR STOVE Local relevanc

MORE TIME STARTING

L YOUR BUSINESS

A Her attire resonated locally
A Traditional woman i fiLocal traditional woman looks more like a
teacher but she still meets up with her studies 0 LAG Female 18
25D

MOVE UPTO 4 GAS CCOKER.

IT WORKS SMEATER, BETTER, AN D FASTER.

g A @ Araditional woman carrying books and it also talks about how

L TR

tosavet i meo LAG -BPmal e 18

A Portrays the product to majority as one that can be used by all , mostly
for people in business and the elites :

A Business minded- i listencouraging me to diversify my attention
even ifi choose tobedoings ome ot her t hi 229G Al

Fit to product“

A 7 T h a tcan egually tio two things simultaneously because there is
room for that via LPG f a s t rABJIV&leé 25-29 C2

A filsthows that the gas stoves i
30-45D

STBMcCANN



LESS TIME STARTING

YOUR STOVE

MORE TIME STARTING
YOUR BUSINESS

STBMcCANN

MOVE UP TO A GAS COOKER.
IT WORKS SMARTER, BETTER, AND FASTER.
LIKE YOU.

Overall the text conveyed the
message, many could deduce
that using LPG saves them time
that can be invested In business

Drove the message home  -ii U s ileasg

" time to cook and having more time for
yourdailyact i vi tMale 35622®2J

Made it clearer - i G asghe best

of all because it is smarter, quicker,
betterthatanyopti ono LAG
Female 1825 D




Mixed reaction on the |mage some found It
FLILISEFEAY3I FYR a2YS R,

Positive Reaction Negative Reaction

LESS TIME STARTING

i L o traglitional m YOUR STOVE i T Ipieture is okay but the
woman looks more like L MORE TIME STARTING woman that is on the photo looks
a teacher but she still S YOUR BUSINESS old, so they need to use younger
meets up with her . - ¢ R S, peopletoadverti seo |

st u d lLA@ §G\]ma|e ;“- : i\ IT WORKS SMARTER, BETTER, AND FASTER. 18-25 D

LIKE YOU.

18-25 D | i
e Picture doesnot

A T hweman looking good profession clearly i i Itlas a
andsmi | i ngo LAG - business woman or amath's
45 D teacher? @ AG Female 1825 D

A Ishows that the gas stoves is for
thee d u c allA@é Maie 30-45 D

N C o mmevary okay, but |
dondt understand
st a n dLAG emale 25-29

STBMcCANN



What worked well

The text; Move uptoagas  cooker i LESS TIME STARTING
AHaving more time for her daily ' YOUR STOVE

businessandc o o ki ngo -45G Mal e MORE TIME STARTING
. YOUR BUSINESS

MOVE UP TO A GAS COOKER.

IT WORKS SMARTER, BETTER, AND FASTER.
LIKE YOU.

——_ Ao

STBMcCANN



What did not work well

The Image - classifies LPG for a certain

LESS TIME STARTING class of people, the educated
YOUR STOVE

MORE TIME STARTING
YOUR BUSINESS

MOVE UP TO A GAS COOKER.
IT WORKS SMARTER, BETTER, AND FASTER.
LIKE YOU.

aESAps

STBMcCANN



LESS TIME STARTING IN Sum, the 1dea of

YOUR STOVE

MORE TIME STARTING Saving time could win

YOUR BUSINESS

people over, however If
the unappealing
elements are addressed
It would do even better

STBMcCANN



Mostly understood to mean having the abillity
to multitask and being excellent at it

A Mixed reactions on message clarity, some understood it, and sol
Message clarity RARY QU Y
Comoﬁgl-{llmé A Multitasking- & Lsidivs that you can do other things while
Q 0221 Ay3é MED altS on
JAOVE UPTO A GAS COOKER. A & 2 K wdrkéhg you can also prepareyodrS | £ a € [ ! L

IT WORKS SMARTER, BETTER, AND FASTER. 18_2 5D
LIKE YOU.

LESS TIME COOKING

A Initial thoughtsé& { S Shie gicure at first, | thought it was
about a tailor , until | looked at the bottom beforg Iy’ S &AG
Femalel8-25 D

Appeal

A The concept was found appealing mostly for the text, the picture quality and for a few the charact

n G asdest for those
whoneedt i me o0 ABJ
Female 1825

A Thelmagec d see a tailor who is dedicated to her job but still have time for her hom& &n&" A
ABJ Femal#8-25D

A & ¢ Kskiligdworkerscan come home and still cowkithout stress and can bg S I ABE Femal&s-
25D
A A $ee a career woman pushing her careervbut IS gopwmitted to her dutiesfinzhe 8B Female
18H p 5 cdlotrik Qean and § (i NJ ABi PedaeéiB5D
STBMcCANN



The image resonated and appealed to many

A Her attire resonated locally
A Tape on her neck indicated that sheisat ai | or Al see

dedicated to her job but still have time for herhomeand f a mi | vy
ABJ Female 1825 D

LESS TIME COOKING Local relevanc

MORE TIME
CONQUERING

MOVEUR TO A CAS COOKER. - ~ .
T BORXE SHARTERCSETTES 45D HASTER A N T ha@vert made me to understand that you can be doing your
tailoring job in your house at the same time cooking usingg a s 0

LAG Female 1825 D

A Portrays the product to majority as one that can be used by all , mostly
for people in business :

Fit to product A Gas is for everyonei fi listtelling us that no matter how busy your

schedule could be, no matter how much the targets to be met are,
gasisfore v e r y ABd leetnale 1825D

A lcan help speed up business as a tailor A i Okmeans you can be smart, clean and coordinated while cooking

because you donodét have to woMihgasfds a tailor
to cook your food when havinggasc o ok er 0
ABJ Male 25-29 C2

STBMcCANN

A i listtime conserving, it shows me that cooking cannot meddle with
your businesswhenusingagasc ooker 0 AB2DCMall e



The message was easy to
understand by majority

LESS TIME COOKING

MORE TIME
CONQUERING

N Intakes someone to spendess timein

cooking and have much timedoingb usi nes s o
MOVE UP TO A GAS COOKER. ABJ Male 25-29 C2

IT WORKS SMARTER, BETTER, AND FASTER.
LIKE YOU.

e

STBMcCANN



Mixed reaction on the |mage some found It
FLILISEFEAY3I FYR a2YS R,

Positive Reaction Negative Reaction

LESS TIME COOKING

- . _ . MORE TIME A T hape has nothing to do
n T hweman is good enough in CONQUERING with the advertisement, so it

. N -
thepi ctureo L-AS® Malle 805 is completely out of it, we
! ‘ b . MOVE UP TO A GAS CODKER. .
' ? IT WORKS SMARTER, BETTER, AND FASTER. are not ta|k|ng about

fi like the background, she fashiono ABJCZMal

appears motivated, her smiley
facelookspr esent abl e 0 BEEAKGEE A T hweman in the picture is
Male 30-45 D o trying to tell us that she is a
tailor with tape , that she is not
readytoc ook 0 EAOA@ 25

A T a nile is not supposed to
bet her eo L AG25De m

STBMcCANN



What worked well

The text; Less time cooking, more w LESSTIME COOKING
time conquering T This many found . MORE TIME

to be interesting A\ CONQUERING

MOVE UP TO A GAS COOKER.
IT WORKS SMARTER, BETTER. AND FASTER.
LIKE YOU.

For majority -Thelmage 1 The
character demonstrated the text with her
smile and pose
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What did not work well

For a few -The Image - The character
LESS TIME COOKING shoul dnot have a tape on, it mal
MORE TIME concept confusing (They think the message
CONQUERING is about fashion on the immediate)

MOVE UP TO A GAS COOKER.
IT WORKS SMARTER, BETTER, AND FASTER.
LIKE YOU,
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